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VK audience
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VKontakte is Russia’s

most popular social
network
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Dzen audience

Dzen is a content platform with news updates, videos and texts by popular

bloggers
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in Russia on a weekly basis

Mediascope's Cross Web, Q1 2024, L
Russia 0+, 12+, Desktop & Mobile Platforms’s internal data




VK Ads:
what it is and
how it works




VK Ads — a platform for quick launch of effective
advertising on VK projects

Strong Adjustable Quick Smart
results configuration launch targeting
ensured based on a three-level ad with ads tailored with ads displayed

by automation campaign structure for all platforms based on user preferences



Automated bid management

Optimize your budget and get more conversions based on your goal
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Automated bid management

Optimize your budget and get more impressions based on your goal

Goal: maximize impressions Goal: maximize impressions Goal: maximize the number of
at limited cost at fixed price on-budget impressions
Cost cap strategy Fixed cost strategy Maximum impression strategy
100 100 100
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Three-level ad campaign structure

The new ad campaign structure made it easy to test hypotheses and targeting options,
while the launch and management of new campaigns became smoother and quicker

Campaign
@ Efficient ad campaign budget

allocation among ad sets

(-3 Ad 1 0 Ad 1 o Ad 1 D Convenlen_t segmentation

N ) E ) ER | J G for managing large numbers of
. . . v . g
N . N . N . advertised products or services
0 Ad 2 o Ad 2 g Ad 2

0 Ad 3 0 Ad 3 b Ad 3 Convenient segmentation

. g PN g . g @ for managing various ad tools
P ) P ) P ) and settings

o Ad 4 0 Ad 4 0 Ad 4




Campaign budget
optimization

New three-level ad campaign structure
with campaign budget optimization

RUB 30,000
Automated ad campaign budget allocation

in favor of the best-performing ad sets will Ad set1 Ad set 2 Ad set3

»~? ensure higher ad efficiency

(O saveyourtime
-RUB4000

Total conversions: 300

o Target costs O Actual costs Conversions



Versatile ads

Adaptive format makes it possible to upload all available graphic assets into one ad across all ad platforms and placements

.......
.....
e

Your creatives ‘

Upload all available creatives for the maximum
on-target reach across all platforms and VK Ads
formats
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OnuHHOEe onucaHue *
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@ mail | e

MouTa Mail.ru
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[na ynobHoro npocMoTpa
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MoroTun

@ 12 o6pesars I 3amenmTs

Media library with quick and easy
access to previously uploaded
creatives

Automated ad text
generation

Realtime-preview of all
ad formats



The system will prepare all types of creatives

to maximize the target audience coverage across
all available VK platforms
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And will help you tailor the right format
for each individual user at each VK platform
to ensure as many conversions as possible
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The new format’s advantages

Adaptability Smart targeting
the platform will help you understand when each the platform will help you tailor the right
visual element should be used in this or that ad format for each individual user at each VK
format and which elements need to be uploaded to platform to ensure as many conversions as

achieve a 100% TA coverage possible



Gallery of ready-made images

Choose creatives provided by a neural network to ensure the best . Medilbrary I
conversion rates for your ad

Upload media files

0 Efficiency improvements

Creatives from the media library of VK Ads have . """"""""" mages  Video  Site [Created by neural netwrkJ
d potentially hlgh CTR Block of ready- Q. laptop
made images
Choice of @:-:-- { e gél &
. . e . All styles Photo Animation Digital art
0 Simplified moderation styles : '

The neural network analyzes image requirements
and leverages the data of successful ad campaigns

Generated @

Q Time savings mages

Images automatically adapt to all the available promotion formats
thanks to the smart framing tool



Smart framing and image completion

Build required image proportions directly at the
stage of ad creation

Cropping

The algorithm analyzes all image components,
seeee > determines the composition highlights, and frames
: the image accordingly

Uploading a creative to Analysis by

the account an ML model ]
: Image completion

) The model adds missing fragments to the image
based on the analysis of similarimages

All images will be unique and comply
with the moderation rules

Smart image completion: vertical
scale

The original creative, vertical

and horizontal options



Image scaling and quality improvements

The neural network scales the initial small image,
removes excess noise and artefacts, or highlights
the area you need on the uploaded creative

You can:

a Improve a new image

° Choose an image for improvements from files previously
uploaded to the Media Library

° Use part of an uploaded image, with the system scaling the
selected fragment up and enhancing its quality

......
. .

How to use part
of the uploaded
image

Preview

In column Fullscreen block

Native block Clip in video

o™

Short description




Automated generation G-

Travel business promotion guide in VK Ads:
tips, tools audience settings and cases.

of video creatives

Generate video creatives for your ads using static
images and ad texts

| Visit site

Add a logo, fill in the Title and Short Description Upload static images VK Ads will generate
fields

Images

VK Ads

Travel business promotion guide in VK Ads: tips, tools
audience settings and cases.




Automated selection of targeting parameters

Automate the choice of audience gender, age, and
interest settings

Demography
* The algorithm analyzes similar ad campaigns seerenes ® Automatic selection of gender and age (recommended)
and suggests the most relevant settings for your Algorithm will analyze similar campaigns and select settings that will help increase effectiveness of
campaign i yourad iore

* This feature can be used for both new and existing campaigns

*  Settings can be adjusted throughout the campaign Interests and behavior

to maximize the number of target actions TR @ Automatic selection of interests (recommended

1. More

/1 What you can promote:
Enable automated selection of targeting

* Community and Profile: e ® parameters when configuring your ad sets
all target actions

* Mobile app: installs



Vote for VK Ads upgrade initiatives
on the Idea Forum Upvote

A tool for collecting user feedback

Propose changes or new functions

Idea Forum

Vote for initiatives submitted by other users

To join, you need to:

* Login to your VK Ads account

e Have the required ad spend:
at least RUB 5,000 in 30 days




Importing audiences and data sources from VKontakte
and myTarget

D You can quickly switch to a new platform by easily importing audiences and keeping all accumulated data

VKontakte m myTarget @'

Go to Audience in VK Ads account and click on three dots to the left of the Create Go to Audiences - Shared Segments and click Share Segments
audience button

Select Move audiences from the VKontakte account Select the segments that you wish to copy and click Generate access key*

Choose the account that you wish to import audiences from, from the drop-down list
Go to Audience in VK Ads account and click on three dots to the left of the Create

audience button
Click Continue

Select Activate external audience segment

Enter the access key generated in your myTarget account

Importis available for audiences comprising 2,000 or more users. * Only user lists (user_list type of list) or segments (segment type of list) can be copied.
The import process can take anywhere from one minute to several hours to complete.



VK Ads
capabilities




Build effective communications with the audience at every
stage of interaction

S e 4 . Media advertising: Media advertising A

i brand awareness and outreach )
Brand awareness * Promoting product/brand awareness

* Building a positive image
* Enhancing outreach
* Increasing loyalty

Consideration

Performance advertising: Performance advertising 7

o i target actions . Traffic growth

: * Higher sales
Conversion / * Call to action: subscribe, buy, make an order, submit
Purchase an application, install an app, etc.



What placements are available?

06 B &

Social networks VK projects

VKontakte 200+ projects
Odnoklassniki (including Dzen)

VK Ad Network

Websites and mobile apps



Media
advertising



Media formats are already available on
VK Ads

Display advertising Video advertising

Images or videos displayed in all Integration with videos, apps,
VK projects games, websites, and clips
VK post Article in Dzen
Community wall post Channel-based content

promotion



Adjust ad frequency

Choose how many times a user will see your ad

Automated

_____________ > Algorithms distribute impressions according to the
ad displays

campaign settings

Manual settings at the level
of campaign orad group e >

You can Conflgure from 1 to Impressions per user
30 displays per day, week or up to 1 time a day
30 days



Use audit pixel

An audit pixel is a third-party event counter to track
ad campaigns

Available pixels

@weborama ADRIVER Adservmg Audit pixel link
https://wecm.weborama-tech.ru/fcgi-bin/dispatch.fcgi?
Track cumulative statistics at the level @ verrrreniitniiuittiietiitteaseaseasanens : a.A=im&a.si=931 2&a.te=11946&a.he=1&a.wi=1&a.hr=p
of R &a.ra={{random}}

If you need to track statistics for each ad,
create a separate group for each ad



Choose campaign bidding strategy
based on your goals

e Maximum
impressions

recommend

a Fix price

~

You specify the average bid price and win auctions both
with a payment below the bid and higher
if the algorithms predict high auction efficiency

The bid in auctions is the same and does not depend on
the bids of competitors

You specify the maximum price of the target action and,
if competition allows, participate in the auction with the
lowest possible bid

Helps maximize coverage without
budget overruns

Helps accurately predict acquisition
costs

Helps increase impressions at the
specified maximum bid and optimize
costs



Display
advertising

()7 Brand awareness

@ You can promote:
* Websites
* Mobile apps

* VK communities




e rS a t I e Target actions Awareness and coverage
b a n n e r What format will you use? *

Display ads = Video ads - VK post
With images or video on all VK Inside videos, apps, sites, s ) Post on the community wall
platforms games, stories and clips '

Article in Dzen Other advertised formats Ad object *

Promaotion of centent from your Y will e available very s00
channel .
@ site

) ) VK Community
Banners with static .
. . [ Mobile application
or video creatives

Ad examples

VK
Peknama - 0+

bynem smecte! Mecro BeTpeuun — VK.

BCTPEYMU

@ Pexnama - 0+

from -
2+ == byaem smecre! Mecto setpeun — VK.
R U B 70 ( NepeiTu j (y NepenTtn

CPM

BCTPEYN,

N




Media advertising

Video advertising

()7 Brand awareness

@ Youcan promote:
* Websites
* Mobile apps

* VK communities




In-stream videos

®

Videos of up to 30 seconds embedded
into video content and displayed before
the viewer starts to watch the main
video

VTR CPM

from from
65% RUB 240

Target actions Awareness and coverage

What format will you use? *
Display ads Video ads
With images or video on all VK Inside videos, apps, sites
Riaiom) games, stories and clips

Article in Dzen

Promaotion of content from vou
hannel

Video ad type

All formats = Clip in video (In-stream)

Ad example:

S.MHOLO.CIIBIIIAJLITPO.BALLL. OBMEH,. TELE2

VK post

the community wa

Ad object *
@ site
VK Community

Mobile application



Versatile videos

(all video formats)

Different formats of videos integrated

with videos, apps, games, VK Clips and
website content — all in one campaign

VTR CPM

from from
35% RUB 100

Target actions Awareness and coverage
What format will you use? *
Display ads Video ads VK post
With images or video on all VK Inside videos, apps, sites, Post on the community wa
1ames, stories and clips

Article in Dzen

Ad object *

Video ad type @ Site

All formats = Clip in videe (In-stream) VK Community

Mobile application

Ad examples e |

e 30 neunpe) HWAM, 20 10% — 32
PECTOPaHL # OTeNw, A0 7% — Ha aensbunete.
MNonysanre noBsruerHsin k3WBK No Kapre Tinkoff
Black

THHIKODS

JeGeToBas KapTa
¢ Kaww6arom Ao 30%

@

KNO4YU HACTPOEHUE C PULPY

wamm dbpyKTos W

KawBak pybasmn



Media advertising

VK post

()7 Brand awareness

@ Youcan promote:

Posts in VK communities




VK post

®

Promoting a VKontakte
community post with
optimization for impressions

CPM

from
RUB 70

Target actions Awareness and coverage

‘What format will you use? *

Display ads
With images or video an all VK

platforms

Article in Dzen
Promotion of content from your
channel

Advertised object * (¥

VK Pexnama

Evant for optimization

Ad impressions

Ad example:

Video ads VK post
Ins 105, 5 £ Post on the community wall
aar

1

= Garnier
Pesnasts
ADDAKOCOBES KOCTOUKa B COCTaBe Ourulaulero Cpaba ans /mua Abpuxoc —

HATYPB/ILHEIR SKCOOMEHY, KOTOPS NETKG YABARET 3TPAIHEHIN # ODOTOBESLME
KAETOH KoKW, 3 TAKKE NPHASET FABAKOCTS W 30POB0E cumme  Moxasars eulE




Media advertising

Dzen articles

()7 Brand awareness

@ Youcan promote:

Dzen articles

/1 Placements:

Dzen




Dzen article

Target actions Awareness and coverage
What format will you use? *

Display ads Video ads VK post

With images or video on all VK Inside videos, app

@ platforms

Article in Dzen

Post on the community wall

games, storles :

Promotion of content from your

Promoting articles from a Dzen channel
channel with optimization for
impressions

Ad examples Q) il nomcacs @y Mook B cares

OTmevaem MexayHapoaHbii [leHb

fro m CaHABMYa: BKYCHbIe MCTOPUM 1 Mo cnepam oceHHNX Kpacok:
YAVBUTENbHbIE PeLenTbl nyrtewecraue no NMogMoCKOBbIO

R U B 1 10 BCeMUPHBIA AeHb CIHABUYA OTMEvaeTcs 3 OceHb B [ToAMOCKOBLE — 3TC BPEMS Yapyiounx
HORGBDSA, MocBswe OBHOMY M3 CaMmbix KPacok, NPoXNanHbiX BETPOB W YIOTHbIX

nonynspHbix 8 dacTdyae 6moa. Cnaso nporynok. Ecnu Bbl XOTUTE YCTPOMTE cebe ...



Performance
advertising



You can already use VK Ads to promote:

Websites

¢ Website traffic

* Website conversions

Community and
personal page

¢ Subscribers’ increase
* Messages’ increase

* User engagement increase

Mobile apps

* App installs
* In-app conversions
* Retargeting

OK (Odnoklassniki)

* Subscribers’ increase

* Messages’ increase

Catalogs of goods

For websites and apps:
* Client acquisition
* Dynamic retargeting

* Promoting goods
and services in VK communities

* Promoting goods from marketplaces

Media content

* Increasein video views
* Increasein live stream views

* Increasein the number of music
listening sessions

* Launches and actions in VK Mini Apps

Lead forms

Collecting contact data of users
interested in a good or service:
applications, orders, registrations

Dzen

* Raising awareness

* New client acquisition



Choose campaign bidding strategy
based on your goals

e Lowest cost A strategy that allows you to set the budget, with the system delivering the best
recommended possible results within the specified budget

A strategy where the algorithm aims to achieve the desired results without exceeding

a Cost cap the.speciﬁed maximum conversic?rT cost..The strétegy dges not gua rantge the .
achievement of goals at the specified price, but it does its best in pursuing the desired
outcomes

I This setting narrows down the audience,
so it is advisable to set the cost cap with a
safety margin



Performance

Site
()7 Website traffic

()7 Website conversions




Better results in promoting
your websites

@ Objective — Website advertising

2 Configuring event optimizations

@} Creating and configuring the
VK Ads pixel




Benefits of website promotion with VK Ads

Simple pixels

Improved processes of adding and configuring
the VK Ads pixel, as well as installation using
popular CMS plugins

Optimization for events

New optimization model for events
of the VK Ads counter

Automatic events

VK Ads automatically collects the list of goals on
the advertiser’s website; all you have to do is add
them to the account

Event builder

Create events to track conversions
in the browser without editing
the website code



Event categories

Choosing event category for
optimization:

viewing content

© ©

registration

®

adding a product to cart

purchases

O

sending a form

G vk ads

Campaigns

% Audience '

Budget

Pixel code Events Audience tags

J  Commercial Center

Sites

Apps

Lead forms

X Add target event

Purchase

Page visits

Transition from the site

JS event

Pages viewed

Time spent on the site

Session depth

Session duration




One-step pixel
configuration

\\\
\\\

To launch website advertising and
optimization, indicate a pixel

Site-linked pixels found
You can use an existing one installed on
the website (top.mail.ru counter) or
create a new VK Ads pixel in your
account




Adding a pixel

In a pop-up window,
enter the website domain:

If the e-mail of the VK Ads If the e-mail of the VK Ads
user matches the e-mail of the @ user DOES NOT match the e-mail
counter of the counter
eeeeeeeeseessssnanasererasesasssnnnnaoeessasesssssnnanressasrene) PS Add pixel @ :-vveerrrreeneeeeenaesiitrteteeeeeasessararteaaeeeeasessnnenes
: Specify the site domain where you want to track conversion :
events
\4 \4

b) You can request access to the
counter or create a new pixel

a) Counter will be added automatically

< Site-linked pixels found

o Request access to the pixel

cod You can request access to pixel statistics from the owner.
The owner will receive a notification

Create new pixel

I You can not verify the rights to an existing pixel, but create
a new one



Automatic events: easy and simple

</>

A pixel is added to a
website

automatically

(@)

The counter analyzes e......3 VK Ads pullsin all
standard events the events
and elements

=y

An advertiser can use events
in its ad campaigns



Create events on your own

Install the VK Ads pixel on your website and create events to
track conversions in the browser without editing the website
code

The algorithm will analyze the page and highlight all

G Select the page for running the
available conversion events

ad

O

The builder may be blocked by
ad-blocking plugins and other
browser settings (for example,
JavaScript blocking settings)

* Add target event

Event_rame

Webinar: A look at VK Ads: new opportunities for
Custom conversicns. - advertisers
16k

Manus

® 1o vl comtructon

How goals butider works
1 Seluct the page you s to advartise
Clkk the *Set up evenk” bution — the setected page wil open

3 Onine pace thal opars. snlect the Biton that Bie by must dict

event &



Set targeting by device type

Interests and behavior

Custom Audiences

Enable ad displays for desktop (computer,
laptop) and/or mobile (tablet, phone) devict  pevices

Desktop

Mobile

The Forecaster also displays audience according to
the selected targeting parameters URL parameters



Showcase several products and services

using the Carousel tool

Carousel is a block of products or services that can be scrolled
within one ad

Carousel of slides

3—6 slides in one ad

Tob anIBﬂeKal‘/'ITe noanmncymkos
¥

> YBeNnM4MBainTe BOBE€YEHHOCTb

Individual title, description, and link for
each slide in the carousel maes Mpopasaiire Tosaps

G

“"'? MpuvHMMainTe 3a8BKU

<4~  Add a carousel slide

You can use both the carousel and
versatile ad tools in one ad

Configure carousel slides during ad creation

Advertisement

4 VK Peknama
Pexnama - 0+

MpuenekaiTe KNTMEHTOB HAaLONro U
YyBENM4YMBaNTEe Npoaaxwu.

O VK Peknama O VK Peknama

Mognucynkin BoBneyeHHOCTb

~ g
o - :
A -\‘. A
[ @»y uﬁ —
o. | I.‘I 5

@ Gusmec @)\m H“I J @ Busrec
A

anBHEKaﬁTe noanucYMK... YBenuuuBanlTe BOB/E!

[ Moppo6Hee ] [ MoppobHee




Evaluate post-view conversions

Analyze conversions that occurred after an ad display (with Phxel evants
no clicks on the ad) Attribution time

by event date

@ Attribution window: 7 days

Attribution type

-

PostClick
Post-view attribution helps: oy Al
E ............. pOStCIiCk =
evaluate how ads contributed to the user’s intention to purchase e PostView

goods and services

For example, a user saw an ad and visited the website a few days later to add the Pl
product to the cart @ conversions that occurred within a seven-day window after the
P user viewed, but not clicked the ad

get a holistic view of ad campaign performance by comparing
conversion numbers for users who clicked on the ad and those who
only viewed it

eeeees @ direct conversions resulting from ad clicks

Lo ® cumulative result



Reducing CPA by 16% for a furniture manufacturer

Campaign goals
* Increase the number of target

actions (requests for kitchen
price calculations)

e CPA within the planned budget

Results

O -16%

reduction in CPA

Mechanics

e Optimization for website events

Optimize the campaign budget using
the lowest cost strategy

KPI achieved within the

set budget

Targeting of customers aged 18
to 55 who reside in the furniture
manufacturer’s regions of
operation

Targeting based on key phrases (“Maria

” o u

kitchen catalog”, “country-style
kitchen”)

Examples of creatives

7 r-l
,;ﬂ BECNNATHBIA
RH3AWH-NPOEKT




5x growth in website purchases for a footwear retailer in
two weeks

Campaign goals MexaHunKa
* Increase the number of Campaign-level budget Automated bid management using
purchases on the website optimization the lowest cost strategy

* Average cost per order (CPO):
RUB 1,332 max

@ Targeting females aged @ Targeting based on keywords
18 to 55 residing in Russia “women’s footwear”, “footwear
sale”, etc.

Results

5X growth CPO 5X

in purchases below the target (RUB 256)



Performance

Mobile app

()7 Appinstalls

()7 In-app conversions

()3 Retargeting




Promote your mobile apps with improved
effectiveness

@ Objective — Mobile app

@ Configuring an app event
category




Benefits of app promotion with VK Ads

Retargeting App cards Integration
with RuStore
Target existing users, use optimization Convenient access to event configuration Promote apps from RuStore with or
for events and deep links to track events, view statistics, manage app without mobile app tracker integration

access rights and SKAD campaign limits via direct links



Configure event category
for optimization

Purchase e Registration @ Subscription
@ Signing In @ Adding to cart ° Level-up

And other categories used for compiling statistics and audience retargeting, which you can use to create new ad campaigns. For the full list of categories, go to:
https://ads.vk.com/en/help/articles/apps



https://ads.vk.com/en/help/articles/apps

Boost the effectiveness of your retargeting

campaigns using deep links

is a hyperlink that directs users to a specific page
within an application

When a user clicks on a deep link, their device identifies the
application it leads to and opens a specific page, e.g. an
exclusive offer or a sale page

Deep links are used when the user already has the application
installed.

)
—/

User clicks on the banner ad

e \
e o =)
Redirecting to
the application
? L
NS -

User is directed to the
advertised product page


https://ads.vk.com/en/help/articles/apps

Magnit Delivery C Mobile app )

2X rise in in-app purchases for a marketplace using
VK Ads

Campaign goals Mechanics Examples of creatives
* Increase the number of new e Optimize the campaign budget Targeting for key phrases related to
users using the lowest cost strategy food deliveries CK“nKa 20%
*  Keep the new user cost at Ha ”eth“‘;1
RUB 3,000
Targeting females aged 22 to 75 in
Magnit Delivery regions of operation
Results
Cxupaka 20%
2 4 5 2 6 0/ Ha nepsbIi 3aKa3
«IX o oo
rise in the number of new reduction in new user cost ' :

customers against the target



C Mobile app )

We reduce the ACS for an online store app to half

Campaign goals

e The advertising cost share (ACS) of
no more than 20%

e Attract new audiences to the app

Results

O 2

ACS reduction

Mechanics
a 12 campaigns: 11 on Android,
and 1 oniOS

e Optimization for installs, purchases,
adding to cart

@ Budget optimization at the level of ad
sets

@ 1.5x

increase in conversions to
purchases

Targeting

» females aged 21 to 60;
* key phrases (“buy Ekonika”);

* lookalike audience exported from
myTarget account;

* retargeting users with items in their
cart

Examples of creatives

.y ’
"
Y HacmHoro Hosoro!

\ N \)K,!LrM 3a noxkyrikamum!
o~




Mechanist Games x Rocket10 ( Mobile app )

How can a mobile game developer achieve 115.000
installs in six months and reach
a high retention rate

Goals Mechanics about 100 campaigns Creatives
. Maximize the number of iOS and a Mobile app promotion with Targeting settings: Video creatives with robotic voice-overs
Android installs at a cost app installation optimization and game explanations

no more than USD 1 each * males and females aged

18-45 across Russia [ e @“
*  The first-day retention S . ’ h .
y @ Budget optimization at the campaign level * interests — mobile games, action games, <

0 S =
rate of no less than 40% RPG, adventure games, v " ﬁ e ‘;

with the bidding strategy

for Android and 48% for iOS . ’ 5
“Min price” anime, etc. ,ﬁ \Il'.,, i b,"
¢ The seventh-day retention * key phrases associated with the game ; R e |
rate of no less than 16% format and singularities of the game’s
for Android and 23% for i0S characters (e.g. anime, MMORPG)
Results
115.000 5%
installs on Android and iOS increase in the first-day

retention rate



Performance

Product catalog

()7 New client acquisition

()7  Dynamic retargeting




Deliver better results in promoting your

goods

@ Objective — Product catalog

p Section — Commercial Center
o

For managing catalogs
and groups

3 vk Ads

G Ccampaigns D Product catalog

% Audience

Budget

Commercial Center

Sites

Apps Headphones MT 56

Lead forms Headphones DDT 812
Headphones MSD

) Headphones MT 58

Headphones LOLOLI GI

Product Catalog

Headphones BBG186

Headphones D12

Headphones MT 67

Headphones D14

Promoted products

Product group *

Headphenes

Retargeting audience
® Al Site and App Audience
Entire catalog audience
Product Group Audience
1 1
Performed any action

Promote All items among the users who viewed, added {o cart or purchased items any goods
from site or application for period from 0 to 30 days ago




Benefits of goods promotion with

VK Ads

Commercial
Center

Tools to conveniently manage
catalogs and groups of goods
and services

Quick
feed uploading

Uploading feeds
with automatic validation
in @ matter of minutes

Versatile
ads

Selecting the best ad for each
user and platform

Optimization for
events

New models of optimization for
events and selecting goods for
the banner



Promote goods on any platform

[ Goal: Product sales ]
| obje
@ site
Ad object: Mobile application
* Site

. . . VK Community
* Mobile application

* VK Community
* Marketplace shop (beta)

Marketplace shop

A artisad e
Advertised site *

ads.vk.com

Gd Campaign types:

* New client acquisition

Campaign type

New clients acquisition
* Dynamic retargeting @ Helos to get new clients w

Dynamic retargeting
) Target actions:

* View Event for optimization *
* Clicks on ads _

. . Clicks on ads
* Events on the site orin the app



Combine the outreach of video advertising with
increased sales

Shoppable Ads is a brandformance format

that enables displaying up to 20 product
cards to users during video ad viewing

Placement: |
e i N / . Mnaree TrendyAngel Mnaree TrendyAngel
197 £ 3595

@ in-stream
nokynai Tervolina

@ in-a PP with rewards for viewi ng B npunoxeHun Lamoda

c bbicTpoit fJocTaBkon

38419

TERVOLINA




Configure your retargeting audience
depending on your goals

Audience types available:

* Entire website and app audience
Promoted products

* Entire catalog audience

Product group *

* Audience of a group of goods All catalog products ®

Retargeting audience

Retargeting conditions:

@ Al Site and App Audience

e Pe r'formed any action Entire catalog audience

. Product Group Audience

* Did not purchase
Retargeting condition ™

* Viewed an item but not added it to the cart attommes Sration s period o K5 o B

* Added an item to favorites but not completed the

pU rChase Promote All catalog products among the users who viewed, added to cart or favorites or
purchased items any goods from site or application for period from 0 to 30 days ago

* Added an item to the cart but not completed the
purchase

* Additional sales



Manage catalogs and groups of goods using the
Commercial Center

The section contains tools to upload,

manage, diagnose and analyze your
product catalogs

To start advertising, you need first to




Upload catalogs by
industry

Vertical categories is recognized automatically
depending on catalog attributes

Goods Realty @ Avia
Auto e Service Hotels




Create product catalogs automatically or

Two ways of group creation Filter by vertical
Use filters
Add products that match all conditions ~
Dynamic items group that match the Flter Condition Value
. pe Price ~ Greater than ~ 1000 X
specified parameters
............. > @' Offer name v Contains ~ Headphones X
Select items manually i v) loones = X
.. @ [(:ondition v] | Contains ~ | Start typing... ~ pod
Static items group selected one by
+ Add filter

one or added together by ID



Try different descriptions for product
cards

Text description Strikethrough price
Include the product or service name, price, If you want to emphasize price reduction, reflect it
manufacturer, and model in the product card

RS

& >
N, a PR

s g ‘

1 1

o [1natbe Silvian Heach - ¢ 4 800 £ 2395999

[ Kynutb j [ Kynutb J

If you offer discounts on certain
products and want to display only
those products, create a product
group with a filter for “Discount
greater than zero”.

All product information is updated
automatically



Promote products from marketplaces

Available OZON AHpexkc ## Mapket Express"

marketplaces

Add a link to the store, and VK Ads No need to adjust ads based on
will automatically generate a feed product availability: the product
comprising all your products range will update automatically with

the frequency specified in the
product feed settings

Use dynamic retargeting to show ads to
the users who clicked on ads and
viewed product cards on the
marketplace



Automatic diagnhostics
and analysis of event sources

Diagnostics

Get notifications of errors that prevent the
uploading of goods and warnings related to
the correctness of information about your

EEEEEE

Views Cart Purchases ) Setupsources . Last28days

goods @ 38,05 Esnar e o=

674850

Events

Link your catalog to a data source (VK Ads pixel
or mobile tracker) to view statistics of dynamic
retargeting events



( Product catalog )

How to reduce cost per order by more than 50% in a

month

Campaign goals
° Encourage users to make repeat
purchases

*  Cost perorder (CPO) below
RUB 2,000

*  Advertising cost share (ACS)
below 20%

Results

8x

growth in sales

Mechanics

@ Target action: viewing product cards Dynamic retargeting
to return visitors

Targeting men and women aged 18-75 © Additional targeting on audience
living in Moscow, St. Petersburg, segments
Moscow and Leningrad regions

2.2x ACS 10.8%

reduction in CPO vs the target of 20%

Example of creative

Ho

Dy100NKa N3 XNONKA C NPUHTOM, 3akaxure

BbEUAHD

npocT:

TPeHA0BLIE HOBMHINM XKQYT BAC Ha CanTe

© MOANAR ORENAA

Briyska xenckan, 3axaxnte surgaHo



OZON ( Product catalog )

Using Shoppable Ads to reduce the ACS of a
furniture manufacturer by 30%

Campaign goals Mechanics Example of a video featuring

product cards
Reduce KPls relative to similar @ Product feed advertising optimized @ Lowest cost strategy with weekly budget

myTarget campaigns: for customer acquisition increase by 50%

« ACS by 30%

1831 MION:

* CPM by 30%

Broad targeting parameters: Shoppable Ads format:
* CPChby20% males and females aged 20 to 55 videos of up to 15 seconds

residing in Russia with product cards providing links to the
website

Results

30% 50% 35%

reduction in ACS reduction in CPM reduction in CPC




Performance

VK community

()7 Subscribers’ increase
()7 Messages’ increase

()3 User engagement increase




Promote communities and personal pages
more effectively

Increase the number of subscribers, messages, likes
and comments on your personal pages and in
communities

@ Objective —
Community and Profile

@} Choosing target action for
optimization




Benefits of VKontakte communities
promotion with VK Ads

Optimization for Product cards
events
New models of optimization Community’s product cards are loaded
for events reduce the number automatically, which makes

of manual settings it easier to create an ad post

Automatic video generation

Automatic generation of videos inspired
by static visuals



Examples of promoting posts with different target

actions

” : Kak 3auHTepecoBaTb pebeHka HayK...

Peknama - 0+

MpobyguTe B BaleM pebeHke CTpeMeHune K
HOBbIM 3HAHWUSIM C MOMOLLbIO LUPPOBOIA
nabopatopuu HaVYpa npsamo y Bac goma!
MognuwmTech - y HaC MHOro UHTepecHoro!

' 3auHTepecyiTe iy
pebeHKa HayKoW

umdposan nabopaTtopun y Bac foMa

®.
MORY AL

CoobuecTso | Bctynuth

\ /

@ Join the community

O Message the community

Bnapg 3yeB

PexnamHas 3anucb

Cellyac HaM BCeM 04YeHb BaXXHO N03aboTUTbCH O
CBOEM MeHTallbHOM cocToaHUWU. B [lokasaTb elé

O 126

/“’\/

2? Increase user engagement



Start running ads targeted at subscribers
of VKontakte and Odnoklassniki communities

Community targeting allows you to reach out to an audience

interested in your product or service from communities that fit BcEniiin — @i
your desired criteria b i

- I-\I-ereslsl

4 Koy phrases }
Algorithms and ML models analyze the interests and behavior Community targeting can be set up in the

. . . Conmniie Interests and behavior section wh

patterns of the community audience and its content to evaluate C”rezrtf;gsa“:ad seet“"’orsec onwhen
the probability of users taking the desired action. pr———

o & OKcommuni ties (2] slect all

URL parameaters

Placament

The system remembers users and displays ads to them not only on
the selected social network but also on other VK resources they visit

later
Canmmunities
. . . iy #BS-Marketing
After selecting the communities, click Create an P
arten Marketing
The feature is available in VK Ads for all types of audience and it will be automatically added to User g o g ocun
. . audiences of the edited ad campaign e
advertised items

In arder for the selected communities lo be taken into acoount in

aduertising, you need to create an sudience based on therm



Build audiences based on reactions
to ads

Group users who responded positively P
to your ad into segments Custom Audiences

Add exclusions

......

Reacted to ad

@ Goal:

Increase user engagement Share ad

Looked at the ad for longer than 4 seconds

All positive actions

‘....® Segmenting events



( VK Community )

Delivering a 3.5x reduction in the cost of acquiring
community followers

Campaign goals

e Cost perfollower (CPF) not
above RUB 60

*  Click-through rate (CTR) of at
least 0.25%

Results

) 3.5x

reduction in CPF

Mechanics

e Promote communities with
optimization for joining the
community

@ Optimize the campaign budget using
the lowest cost strategy

O +4%

CTR growth

Targeting

e Group 1: males and females aged
22 to 55 within the brand’s footprint

e Group 2: males and females aged
22 to 55 residing in Moscow and
St. Petersburg
further narrowed down based on
areas of interest

Example of creative




( VK Community >
5x more VKontakte subscribers for a fantasy accessories
community

Campaign goals Mechanics

Attract more subscribers to the @ Target action: join the community ) Automated bid management using

VKontakte community the lowest cost strategy

Location: entire Russia Targeting females aged 25 to 35
PesynbraThl
Sx RUB 14.6
rise in the number of community cost per subscription

subscribers



Performance

OK (Odnoklassniki)

()7  Subscribers’ increase




Promote OK groups more effectively

Attract more potential customers and new
followers to your OK pages, increase the number of
messages

@ Objective — OK
(Odnoklassniki)

@ Choosing target action for : T
Opt |m |Zat |O N Join community




Benefits of promoting OK groups with

VK Ads

Optimization for events

New optimization model for obtaining
the target number of users joining OK
groups and writing group messages

Campaign settings

Streamlined procedures for setting up ad
campaigns to achieve effective results

Automated text generation

Automated generation of ad texts based
on your materials



Performance

Lead forms

()7  Lead generation




Get more effective in
collecting leads

@ Objective — Lead forms O

VK Ads

Promote your goods

g Section — Lead forms

BBeguTe CBOU KOHTaKTHbIE flaHHble

To create and manage forms

+

Haxuma nKky ITNPABUTE




Benefits of lead form promotion with VK Ads

Form builder

Select a simple form
with contact data or put together a
survey to get more info on your leads

Optimization for
events

New optimization model
for getting target applications, orders
or registrations

Automatically generated privacy
policy

Enter your company’s data when configuring
the lead form, and the system will
automatically generate
a personal data processing consent



Manage lead forms in a
special section

The Lead Forms section contains tools
to , and
lead forms




Configure all lead form parameters quickly

»  Mew lead form

Create a lead form

@ (

Follow-up questions

Select contact data
to be collected

©

LY

Configure your results window

New application notifications




Build audiences based on events in

lead forms

Group the users who interacted with
the lead form into segments to launch
new ads for them or remove them
from the target audience

® Users who made the journey from the ad to the lead form
but did not submit their contact details

X Lead Form Events

Lead form

Lead form 1
) ® Form opening Include far the period from
Include v
. Submitting a form
9 Exclude

® Users who provided their contact details

365

aays agc



Customize the interface of lead forms

Text length

VK Peknama -
nnatpopma ans 3anycka
adpPpekTnBHON peknambl

First screen of the form

VK Pexnama | ":I:'.
Compact More text Lead magnet 3anonHu 3aseky u A
. : nonyum cknaky'! ;\-"‘ '
BBeauTe CBOM KOHTaKTHbIe flaHHble
¢ Short text, ¢ Long text, ¢ Reward: discount or bonus it
up to 35 characters up to 350 characters awarded for filling in the form ;

OTtnpasutb

Haxuman kHonky «OTnpasuTL», Bbl COrNallaeTecs ¢

Monutukoit 06paboTkn NepPcoHanbHbIX AaHHbIX

Lead magnet form



Customize the interface of lead forms

Cover and button color

© Desian Questions Result Settings 0 © 0 (s R P PP PP PP PPN Y P r.e Vi e W .
S dark and light backgrounds,
o e VK Pexnama — .
nnatdopma ans sanycka desktop and mobile
3¢ pexTMBHON pexnambl

...........

Be6unap no VK Pekname O

BeenuTe CBOM KOHTaKTHbIe AaHHbie

VK Peknama

Compact ]

Choose the button color *

BebuMap no VK Pekname

Algorithms will select a well-

contrasting color for the text 3.“ e
OTnpasunTs
#65D9ES =
............... Q000 00¢
Upload a branded cover :
P TN S W

................................



Leto Residential
(tesdform )

Increasing the number of apartment viewing requests by

34% in one month

Campaign goals

.

At least 90 apartment
viewing requests

Cost perlead (CPL) not above
RUB 4,500

Results

o 34%

increase in lead generation

Mechanics

Promoting a lead form optimized
for getting requests

Campaign 1:

males and females aged 22 to 64
with a focus on family

Campaign 3:

males and females aged 30 to 64
residing in Russia

© 33%

CPL reduction

@ Optimizing the campaign budget using the
lowest cost strategy

Campaign 2:

males and females aged 28 to 75 with a focus on real
estate

Campaign 4:

* males and females aged 12 to 75 with a focus on
real estate from the Republic of Tatarstan

* males and females aged 35 to 54 visiting Kazan

Examples of creatives




Richard Royal Tea ( Lead form )

Delivering a 1.7x increase in the number of requests

in one month

Campaign goals
* Atleast 911 requests

*  Cost perlead (CPL) not above
RUB 99

Results

1,500+

requests

Mechanics

o
)

Promoting a lead form optimized for
getting requests

9 ad sets targeting people with
different interests

Optimizing the campaign budget using
the lowest cost strategy

1.6x

CPL reduction

Targeting males and females aged 24—
45 residing in Russia

Targeting based on an interestin:
household appliances, entertainment,
personal care, cooking, discounts, etc.

Examples of creative

@ Richard Royal Tea

Bhivrpaiite rogoeow 3anac yasa oT Richard Royal
Tea! Yuactey#te B po3sbirpbiwe 40 31 uions,

&

BBIUTPAWTE

TOTOBOJ 3AITAC
YA RICHARD

Ycrnieite oCcTaBuTb 3a8BKy| [MpuHate yuactue




Video views

Live stream views

Playing and saving music

Launches and actionsin
VK Mini Apps

Media content

12:48

< Popular BKouTaxTe

£ 3amyx
A e FoE

| Xouyelb
NA NANA
Kpauw

MHe nox

Meanyo gomor
:&' MokuHyna 4at

Mnayews

&

"TLE

Hokayt

-~
m o
(1]
o=
< 4D
o

He co MHO#M



Better results in promoting your media
content

@ Objectives: videos, live streams,
music, VK Mini Apps

New campaign Copy an existing

Campaign 2023-05-17

= Promotion in VKontakte feed

What will you advertise? =

VK Mini Apps
Get leads for a company or Fromotion of min

@} Optimization to target
potentially relevant users

Video and streams




Opportunities to promote your media content with
VK Ads

Videos : .
: Music VK Mini Apps
and live streams
Promote your video content Advertise your audio tracks to get Promote mini apps to
and live streams from VK more track streams and have them find new users or increase

Communities included into users’ track lists the number of actions



Videos and live streams

@ campaign setup

Advertised object *

VK Peknama

You can use one ad campaignh to
p romOte : ‘..f|-::c-->£ -

‘ Start typing...

COMMUNITY «VK PEKNAMA»

(@) several videos )
. e VK Peknama: NpoABUXEHWE MUHN-TIPUNOXKEHUIA
and live streams Tview

VK Peknama: NpoaBvXeHME MUHN-NPUIOXKEHUIA
(3) videos from VK Communities )
e I;@gpm kabuHeT VK Peknama: oTBe4aemM Ha Bomnp...
and personal pages LR 6555 views

Hoeblit kabuHeT VK Peknama: oTBe4aemM Ha Bonp...

19135 views

VK Peknama: aHanuruka n ontuMusaums crpate...

For a day




Music

You can use one ad campaign to
promote:

(») up to ten audio files
or one playlist

£ music from VK Communities
and personal pages

o Campaign setup

Advertised object *

VK Peknama

Audios *

Start typing...

“’. Aerosmith — Crazy

W Kendrick Lamar — King Kunta

o
ﬁ On-The-Go — In the Wind

Qﬁs The Killers — Mr. Brightside

8 Imagine Dragons — Thunder

.. T FRNLL LI TR VAT_NIt T ar

Bidding strategy *

Min price




Music

Before you start ad campaing, you need
to verify your right to commercial use

VK Ads

| Campaign 2023-05-17

Documents upload

@ Convenient Ve rifi Cation Of Please upload the documents required to run the
rights for authors, their T
representatives and N s it

distributors

| am a distributor or representative

@ Campaigns with no confirmed
right are blocked




Build audiences based on reactions

to ads

Group users who responded positively
to your ad into segments

A What you can promote:

Music, Videos, Live Streams

@ Goal:

Increase user engagement

.....

.....

Custom Audiences

Custom Audiences

Add exclusions

Reacted to ad
Share ad
Looked at the ad for longer than 4 seconds

All positive actions

® Segmenting events



Prosail Club ( VK Mini Apps )

Attracting subscribers for a yachting school

Campaign goals

*  Compare the effectiveness of
promoting mini apps with VK Ads
and VKontakte Advertising
account

Results

Compared to VKontakte
Advertising account,
VK Ads offers:

Mechanics

Ad —> test “What type of captain are

RUB 50,000 — campaign budget for
you?” —> Chatbot subscription

both platforms

Targeting based on gender, age and @ Contextual targeting with a focus on
geography yachting

VKontakte Advertising account VK Ads

Goal: Redirecting a user to VK Mini Goal: Starting a mini app, budget

Apps, payment per impression,
automated bid cost strategy

O 68% O 41%

more subscribers lower CPL

optimization at the level of ad sets, lowest

chatbot

Example of creative

/ Monpo6yit AXTHHT!

Pexnama - 04

OTeeTbTe BCero Ha 3 Bonpoca n yaHante «Kakon
Bbl KanuTaH?»

~ 2 —
Kakon Bb,l KanntaH! OTKPLIT |

IpUnoOWeHu



Performance advertising

Dzen

()7  Raising awareness

()7 New client acquisition




Enhance the quality of interaction with the audience on Dzen:
engage the audience and increase

@ Objective —
Dzen

@ Promoted content format: articles

«[10 urpbl A Bbin YenoBekoM nonyJwe»: novye

Two launch strategies and a technology
@ of seamless transition from content to
the website




Benefits of promoting Dzen content with

VK Ads

Automated ad generation

The title, image and text are
generated using the Dzen article

Scroll2site technology

Seamless transition from the article
to your website or Dzen channel

Automated ad labelling

*

Data transfer to the UROA via the VK ADO
to comply with the applicable law

Law No. 347-FZ On Amendments to the Federal Law On
Advertising



Configure target actions for optimization

Clicks

Advertised channel *
 Drive traffic to articles of potential clients 0O pekname
* Payments based on ad clicks

Event for optimization *
Clicks on ads (Dzen)

Clicks on ads (Dzen)

Impressions Ad impressions (Dzen)

* Enhance outreach and increase brand awareness

Campaign's duration

* Payment for 1,000 ad impressions
04.04.2024



Linking Dzen channel to VK Ads account

Step 1

Go to the section Peknamodamenam of
the Dzen Studio and press Boliimu 8 VK

Peknamy

& Cryoms

O mashoe

il Cratueruca

E"] MyBnvkaguin
D KomMmeHTapuu
AD Pexnamoparensm
£ Monernzauma

{é} HacTpoiku

@ Bcé o lzeHe

Pexnamopgatenam

Bbl MOXKETE NPOABUIETE CBOM NyGNMKaLuMK B [3eHe ¥ OTCNEKMBATE CTATHCTHKY PEKNEMHBIX KaMNaHuH
yepes VK Poknamy. [nA 3Toro HyxHo:

1. Coapate akkayHT 8 VK Pekname, ecni ero ewé Hert.

2. Npuessate akkayHT K kanany e [aerde (BoiTi B akkayHT VK Pexname).,

3. NepeiTtr B VK Pexnamy, BbIDpaTh CTATeW ANA NPOSBMAKEHWUA ¥ 3aNYCTUTL KamnaHm.,

Kak npuBasaTtk akkayHT VK Peknambl K kaHany B [lzeHe

Ecnu Haxate «BoMTH», TO OTKPOETCA CTRaHuLA Bxoda B VK Peknamy. Mocne yenewHon agTopiaaumu
Bbi ABTOMATHHECKH BEPHETECH CHOa — W KKaYHT yxe ByfeT npueasanx.

‘ BoiiTh B VK Peknamy

Step 2

You will be automatically redirected to VK Ads. Press
Allow access to link the accounts

General Notifications Access and permissions Change logs

Access permission request

The application requests permission to work with the account
Permission will be granted for the following operations: reading statistics and AC
Choose an account:

@ Grant access to the account

[ Allow access ] Do not allow
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